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T8 GLOBAL DIGITAL SNAPSHOT

A SNAPSHOT OF THE WORLD’S KEY DIGITAL STATISTICAL INDICATORS

TOTAL ACTIVE ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA ACCOUNTS  MOBILE USERS SOCIAL ACCOUNTS

WO ®E

7.210 3.010 2.078 3.649 1.685

BILLION BILLION BILLION BILLION BILLION

URBANISATION: 53%  PENETRATION: 42%  PENETRATION: 29%  PENETRATION: 51%  PENETRATION: 23%

Source: Wearesocial, Internet World, US Census, GSMA and CNNC. WWW. pea kstate.com
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A SNAPSHOT OF THE COUNTRY"S KEY DIGITAL STATISTICAL INDICATORS

TOTAL ACTIVE ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA ACCOUNTS CONNECTIONS SOCIAL ACCOUNTS

6k.1 573 38.0 74.8 32.0

MILLION MILLION MILLION MILLION MILLION

URBANISATION: 80% PENETRATION: 89% PENETRATION: 59%  vs. POPULATION: 117% PENETRATION: 50%

Source: Wearesocial, Internet World, US Census, GSMA and CNNC. WWW.pea kstate.com



INTERNET REGIONAL OVERVIEW

B INTERNET USERS, IN MILLIONS

. INTERNET PENETRATION
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Source: Wearesocial, Internet World, US Census, GSMA and CNNC. WWW. pea kstate.com
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Il SHARE OF WEB TRAFFIC BY DEVICE

BASED ON EACH DEVICE’S SHARE OF TOTAL WEB PAGES SERVED

SHARE OF WEB SHARE OF WEB SHARE OF WEB SHARE OF WEB
PAGE VIEWS: PAGE VIEWS: PAGE VIEWS: PAGE VIEWS:
LAPTOPS & DESKTOPS MOBILE PHONES TABLETS OTHER DEVICES

62% 31% 7% 0.1%

YEAR-ON-YEAR: YEAR-ON-YEAR: YEAR-ON-YEAR: YEAR-ON-YEAR:
-13% +39% +17% +18%

Source: Wearesocial, Internet World, US Census, GSMA and CNNC. WWW. pea kstate.com



MOBILE’S SHARE OF WEB TRAFFIC

PERCENTAGE OF ALL GLOBAL WEB PAGES SERVED TO MOBILE PHONES

28.9%
17.0%
10.9%
6.1% !
2.9% O

0.7%

I
2009 2010 2011 2012 2013 2014 2015

Source: Wearesocial, Internet World, US Census, GSMA and CNNC. www.pea kstate.com



BASED ON EACH PLATFORM’S SHARE OF TOTAL GLOBAL MOBILE WEB PAGE REQUESTS

PERCENTAGE OF GLOBAL PERCENTAGE OF GLOBAL MOBILE PERCENTAGE OF GLOBAL MOBILE
MOBILE WEB PAGE REQUESTS WEB PAGE REQUESTS FROM WEB PAGE REQUESTS FROM
FROM APPLE SAFARI BROWSERS ANDROID WEBKIT BROWSERS OTHER PLATFORM BROWSERS

38.9% 30.9% 30.2%

Source: Wearesocial, Internet World, US Census, GSMA and CNNC. www.pea kstate.com



Sales in trillion U.S. dollars

Retail e-commerce sales worldwide from 2013 to 2018 (in trillion U.S. dollars)
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2,489

2013 2014 2015* 2016* 2017* 2018*

Source: emarketer and Statista 2015
* Real figures for 2013-2014 and forecast for 2015-2018 www.peakstate.com



E-COMMERCE TRENDS

E-commerce revenues by market
Online Retail Sales in 2014 and 2015* (in $ billions) and growth
North America | o ey C +14%
o | e e o2 +14%

$23.56 ..
Canada $20.82 +13%

$84.72 o
$72.32 .
$50.05 .

w2015 ®=2014

Spain 513::,::1 +19%
et $10.29 o, Combined, the UK, Germany and France
y $8.64 19% : )
$9.63 represent 82% of the online spend in the
Netherlands I sg25 *17% surveyed EU markets.
Poland :;30; +21%

Sweden ::;: +16%

*2014 data is actual 2015 data is projected.
Source: CRR, Total Online Retall Sales, excluding services, autos, gas, vacations and fickets

Source: Retailmenot Inc. market report, March 2015 www.peakstate.com



How Much Online Shoppers Around the World Are Spending

Estimated average e-commerce revenue per online shopper in 2015

$1,804

United States EE

United Kingdom Si=
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Russia _ $396
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Source: Statista 2015 www.peakstate.com



Statista, US market survey results

PayPal Still Way Ahead Of The Digital Wallet Competition
% of respondents who have used the following mobile payment services
Paypal I rayro [ 7 5
Google Wallet V) [N 40%
Groupon B 20%
Apple Passbook 5 [ 17%

PayPass by MasterCard ,,;g“ B 5%
Dwolla % oworia .4%

venmo wvenmo [l 4%
1sis wallet SIS [ 4%

Maotxle Wallet

Zippay rapvi 3%

Lemon Wallet # LemonWallet . 3%

Source: Statista US Survey, 2015 www.pea kstate.com



Market Share of China Third-party Online Payment
by Settlement Transaction Value

luticas ("1PS")
2.04%

YeePay
3.58%

China Internet Watch

Source: China Internet Watch, Q4 2014 www.peakstate.com



Mobile Financial Services in numbers

Global mobile payments transaction value in 2014:

$250 billion

No of transactions in 2014: 65 billion
300 million active Alipay users

169 million PayPal users

61 million active mobile money accounts

30% of global mobile banking transactions are

conducted via mobile device / tablet.

Estimated current market value for carrier billing

services: S5 billion

www.peakstate.com



MOBILE TRENDS

Smartphone users’ interest in online retail

80% ., Growing appetite for mobile shows need 4 N
’ 74%?2‘, . for retailers to optimize websites 74%
p 69%
70% — 67%
62% . 89% 63% ..
60% ’ 59% 80% 59%
55%
51%
49%
50% 46%
42%
40%
30% =
24%
20%
15%

10%

0%

Sweden Germany Spain  Netherlands France ltaly Poland Eumpe us. Canada
B Smartphone accounts as % of population B % Accessing a retail site in previous 3 months

Sources: OECD, 2014 OECD Key ICGT Indicators, World Bank

Source: Retailmenot Inc. market report, March 2015 www.peakstate.com



MOBILE TRENDS

Online retail spend by device type

2015 Forecast Online Retail Spend per Device (in $ BN)

100%
90%

80% 26.2

8.3
70%
60%
50%
40% 192.5
30%

20%

10%

0%

UK Germany France Spain Sweden Netherlands  Poland Italy Europe Canada

B PC ETablet ®Smartphone

Source: CRR, Total Online Retail Sales, excluding services, autos, gas, vacations and tickets

Source: Retailmenot Inc. market report, March 2015 www.peakstate.com



MOBILE TRENDS

Mobile is the key driver for online growth
Projected Sales Growth in Online Retailing by Device for 2015 (vs. 2014)

140% 132%
121% .
120% ) Lo
0% "R o 100%
aQ o, o
100% 93% 91, 89% 93%
0 1% o, 79% 4%
79% of = 78% !
80% - 79 o 76% e
69% 68%
y 63%, o
599, ©62%
60% 53%
6%
40%
20% 13° - 159
7% % 7% 6% 7°
I I 3% 2% 3%
Poland Germany Spain Netherlands France Sweden UK Italy Europe avg us Canada

HPC use NMobile use®™ ®Tablet use S Smartphone use
*Mobile = tablet + smartphone

Future growth in online retail will come mainly from smartphones and tablets, while sales on desktop
computers will arow bv onlv 6% on averaae in Europe and 3% in the U.S.

Source: Retailmenot Inc. market report, March 2015 www.peakstate.com



Top 10 Retail Sites Ranked by Total Digital Population (TDP)
Retail audiences shifting to Mobile access

Amazon Sites

eBay

Apple.com Worldwide Sites
Tesco Stores

Home Retail Group
Wal-Mart

Shop Direct Group

John Lewis Partnership
Samsung Group

Dixons Retail Plc.

m Desktop Only  m Multi-Platform

18%

23%

34%

Source: Comscore UK, 2015

® Mobile Only

www.peakstate.com



Key trends and opportunities in Mobile Payments

1. Mobile Commerce heading towards 50% market share of online

sales.
2. Specialist mobile payment services thriving in emerging markets.

3. Retailers are still not fully ready with mobile optimized sites and
apps.
4. Alternative payment methods including carrier billing need to find

their niche and invest in better consumer education / marketing.

5. Untapped opportunities still exist to use carrier billing for digital

goods, ticketing and low value transactions.

6. Digital payment providers are in the process of improving the

mobile payment experience.

7. Still early days for digital payments and enormous potential to grow

globally.

www.peakstate.com



Peak State Consulting Services

Business Strategy Consulting.

Leadership coaching, non executive directorship and board

advisory.
Corporate expansion, growing sales and revenues.

Investment appraisal, due diligence, financing, mergers and

acquisitions.

Business development and marketing strategy.
Digital, IT and mobile strategy.

Business turnaround and change management.

Product development and life cycle management.

Mentoring and advising young entrepreneurs.

www.peakstate.com
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